


DECEMBER 2012: Back in Vancou-
ver now and we share the treatment
and some sample characters with
Robert Hardy who's running devel-
opment at Force Four Entertain-
ment. The man is a cat lover and he
gets comedy. Looks like were going
to be in business with Force Four!
They option the series. Rob later
tells us that Battle Cats has become
his “go to” pitch when a meeting is
going south. People laugh. But still,
no one buys it.
APRIL 2013: Qur first trip to To-
ronto where we meet Marcia Mar-
tin at Bite TV. She’s looking for new
comedy concepts and we pull out
the trusty onesheet for Battle Cats.
By now, were used to executives
who “love” the idea but don't make a
move. Marcia is different. She REAL-
LY loves the idea. But she still needs
to think about it...
JUNE 2013: Our company’s first trip
to the Banff World Media Festival. We
decide to begin the week with a party
in the backwoods with a few friends
from LA. We hike 30km in and let
loose for three nights before the festi-
val begins. Eventually, we stumble off
the mountain exhausted, but excited
to circle back with Marcia from Bite
TV. She still loves the show. But she’s
still thinking about it...
SEPTEMBER 2013: Marcia sets up
a conference call for us and Force
Four. Good news, we got the green
light! All things considered, five
months from pitch to green light
doesn't seem so bad.
OCTOBER 2013: We're in Cannes
for our first MIPCOM. Feels good to
have the green light under our belt.
Whenever a meeting is going south,
we just show folks the sizzle reel for
Battle Cats and it always makes them
laugh. The power of cats cannot be
underestimated.
NOVEMBER 2013: Matt and I
are sitting in an Irish pub in Mum-
bai. Just had a great meeting with
the folks over at Fremantle India —
they're bullish on some of our for-
mats but couldn’t care less about
cats. Interesting. I guess some terri-
tories don't “f***ing love cats”

We head back to the hotel and
check our email. The folks at Force
Four have begun their casting blitz

(Top to bottom) The jib spooks Theo during the
“Catnip Smash"; Abby is cautious on the obstacle
course; Romeo on the “Hammer Paw”,

(Next page) Abby poses for her ID shot.
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the other way. Not ideal.

Other than that, we're adopting
new rules all the time. Cats cannot
be rushed. Crew can only wear soft-
soled shoes and speak in hushed
tones. And the doors must always re-
main closed no matter how hot it gets
or how desparately we need clean air.

Over the course of the week, we're
also tweaking the obstacles. Certain
things are working, others are not.
We learn that our high jump station
isn't working because the cats don’t
have a backboard to bounce off. So
after wrapping the shoot late one
night, we race to the Home Depot to
search for the one kind of translucent
plastic that the cat expert and DP can
agree on. With only five mintues be-
fore closing we find the sheets we
need and drive right back to the stu-
dio. Of course, there was no time to
grab the production van so we have
to brace the plastic on the roof of my
car... with our bare hands... on a bit-
terly cold night.

On day three we create a new
game. Why struggle getting cats to
jump up, when you can place them
on a pedestal and guarantee they'll
jump down? And thus, the “long
jump” is introduced into the Battle
Cats competition.

Basically, we rejig some of the ex-
isting props to create a raised plat-
form for the cat. Eventually, they all
jump down and when they do, we
have a Red Epic rolling at 300 fps to
capture their leap and graceful flight.
It’s a guaranteed beauty shot and it
looks killer in slow-mo.

By now, we've got our rhythm and
the crew is becoming a well oiled
machine. The cats are performing
well and we haven't elicited any “fear
spray” from the contestants. Best of
all, my allergies have remained in
check all week!

Meanwhile, watching the action
on the monitor, you can't help but
improv colour commentary along the
way. It's turning into a great way to
pre-script the voiceover for the series.

During the last few days, we've real-
ly loosened up the actors who play the
referee and his faithful assistant. New
scenes are literally being created out of
chaos and the actors are up to the task.

A cat gets loose in the studio? It's
written into a scene. An owner has
an open wound and bleeds on her
cat? It's written into a scene. It’s been
fun opening up their roles and bring-

Battle Cats continued on page 28
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FEATURE STORY

Direotor?ured Inventor: Zack Lipovsky

creates shot listing app

Story by
John Thomson

WE KNOW HIM AS A VFX wizard turned director but local
filmmaker Zach Lipovsky, whose second feature Leprechaun:
Origins is now in worldwide release, is a software inventor too.
Shot Lister, his shot listing application for iPhones and iPads,
has just surpassed the 10,000 copies sold mark.

Shot Lister streamlines the shooting process by keeping
everyone instantly informed of changes in location and set-
ups. Need to make up time because of unexpected delays? A
swipe of the finger will instantly recalculate and reorganize the
shoot day in a matter of seconds.

The program sells for $13.95 and s available online from
the App Store,

Shot Lister has been embraced by filmmakers of all stripes
- indie feature directors, the TV series Spartacus and The
Haunting Hour as well as corporate, industrial and educational
programmers.

Like all great ideas, it was created to solve a problem.

“I really like to plan ahead,” says filmmaker Lipovsky who
specializes in fast turnarounds. He has to be efficient. But on-
set revisions were dragging him down.

“| was shooting my first feature ( Tasmanian Devils for SyFy
Channel} so | built an elaborate spreadsheet and printed it out
every day but as soon as | got to set, things needed to change.
The only thing left to do was get a pen and write all over my
carefully crafted plan.”

Retooling on the fly was both nerve-wracking and time con-

suming. If only directors like himself, Lipovsky reckoned, could
re-shuffle their shot lists in real time and on their portable hand-
held devices instead of constantly rejigging and photocopying
paper versions, he could save time and money. He sought out
a programmer to turn his concepts into reality and in 2012 re-
leased the tool under his company name Reel Apps.

In addition to its regular features, the 2014 version will
instantly build a project from a Final Draft, Fountain or Celtx
screenplay import. A tap of the finger will circle the best take
and the Live Crew Sync feature allows crew members to follow
the shoot live whether they're on set, in the office or on the
beach in Mexico.

Lipovsky has made the app country specific, integrating little
tweaks for the foreign market because "every country does things
slightly differently.” Shot Lister is particularly popular in Germany.

Shot Lister is promoted via social media, word-of-mouth
and tech reviews. Lipovsky keeps the app up to date by incor-
porating customer feedback — Shot Lister's social media sites
are more of a chat room than an advertising tool — and he su-
pervises the changes in between directing gigs. Sometimes he
refines even during shoots.

The young director has made life easier for himself and his
colleagues.

“Everyone was blown away with how well oiled our shoot
was," he says of his Leprechaun shoot in which Shot Lister was
put to the test.

“There was never moment when we were running around
with our heads cut off and we finished on schedule. The crew
and the producer were very happy with the app and | was hap-
py | got all my shots.” =
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Indie Scene continued from page 9

to potentially join the ranks of these
six Crazy8s 2014 filmmakers and the
other 79 past Crazy8s winners in Fall
2014. What tips do the directors rec-
ommend for those planning on pitch-
ing for the next round of Crazy8s?

Kowalchuk suggests to pitch an
idea that you love. That you can see
yourself enjoying through good and
hard times; before, during, and well
after the shoot.

“You have to “really, really care
about your project,; says Kee.
“Consider every single possibility
that the film could go into. Then
once the inevitable questions come
during the pitch, you're just a little
less scared.”

Crompton adds to just “do it
Make sure your pitch video is con-
cise. Make sure your in person pitch
is memorable (we wore dog masks),

and really spend time developing
your script”

Meanwhile Mirza suggests to “get
as much sleep as you can now. Make
your pitch as visual as you can. The
old saying that a picture is worth a
1000 words really holds true. And
above all have fun”.

Thibeault points out that you have
to be passionate and believe in the
story you want to tell.

For Atimoyoo its “story, story,
story! Make sure you completely un-
derstand your story and above all,
surround yourself with passionate
people that love doing this work.”

All great suggestions for any short
film, but especially sage advice for
those planning to work within the
constraints of Crazy8s.

Paul Armstrong is a film producer who
also produces The Celluloid Social
Club and the Crazy8s Film Event. =

Legal Briefs continued from page 7

generic or public domain.

In determining the damages suf-
fered by Mr. Robinson, the Court in-
cluded lost profits from the exploita-
tion of the Sucroé series, plus over $1
million in soundtrack profits, on the
grounds that the soundtrack could
only have been commercialized as a
part of the Sucroé series.

Since the Cinar decision is from

PRENET

-
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the highest court in Canada, produc-
ers and creators involved in infringe-
ment disputes can expect the forego-
ing principles to apply throughout
Canada for the foreseeable future.

Kyle Fogden is an entertainment
lawyer with Chandler Fogden Law
Corporation. Kyle advises television
and film producers on development,
financing, production, distribution
and intellectual property matters. =

Conveniently viewed from your
tablet or smartphone, you're
never more than one click
away from the definitive index
for the film, video, internet and
digital production industry in
Western Canada.

Battle Cats continued from page 27

ing more heft to their story.

All in all, we're feeling really good
on the last day. We have a quorum
of dope beauty shots and we have a
great mix of cat owners with a range
of stories — some intense, some
heartwarming, and some absurd.

With all this competition mate-
rial in the can, with some compel-
ling home visits yet to be shot, and
the voice over script starting to take
shape, we know post production is
going to be a riot.

THE WRAP: We're only part way
there. Still so many human stories to
be shot. But the hard part, the unpre-
dictable part is over.

We've been cooped up in a stu-
dio full of cats all week. It's been hot
and smelly and many of us suffered
through allergies. (Come to think of
it, not so different from our experi-
ence in Banff!)

But now we're out! Finally, it’s just us
humans having some beers and letting
off steam. And what's everybody talk-
ing about? Their favourite cat stories.

“People f***ing love cats." =

Beginnings continued from page 11

there easier. The more experiences |
got, the more I worked.

It was a perfect fit. I loved every-
thing about the job; the research, the
search, the satisfaction of pleasing
everyone. It is addictive and all con-
suming. No matter how difficult or
obnoxious a project might be, there
is always a light at the end of the tun-
nel. The job will end with the last set.

Are there secrets to ones success?
Probably. I am not sure what they
are. [ think that mainly it is a strong
desire to understand life, how things
happen, who these characters are
and why they live the way they do.
I have an innate desire to know how
things work, where they come from
and what happens to them. There are
many demands of the script that you
simply have to supply but what else
surrounds life?

I am often asked which of the
films 1 worked on are my favorites.
There are three or four that stand
out: Housekeeping was the first film
that actually played out the way
I envisioned it. I also think it is a
great story. There are so many de-
cisions that come between what 1
do and what actually ends up in the
film that at times it can feel like a
totally different film from the one
I worked on.

Others that stand out are, not
surprisingly, There Will Be Blood,
and of course Lincoln. What makes
a project memorable for me is not so
much the final product but the pro-
cess we all went through to get what
was needed; the work experience and
crews with whom we work.

When the work experience is good
and the final product is good, it's a
double whammy and that feels great.

Sometimes you remember a film

because of its incredible challenge.
While working on Seven Years In
Tibet some mornings I would wake
up wondering how I would ever get
everything done that needed to be
done that day. Somehow you manage
— even at 11,000 feet.

Other times a project is remem-
bered mainly by what you have
learned in the process. For me,
that film is Alexander. Every detail
of 3rd century BC Grecian life had
to be researched, then designed
and built. Luckily, we had access
to the Ashmolean Museum in Ox-
ford and there always was someone
who could answer what ever ques-
tion that arose. There was a bathing
scene in the script and 1 was stuck
on what they would have used for
toweling. The Ashmolean didn't
seem to have any answers so I went
to the Victoria and Albert Museum
in London and they have this won-
derful textile department where
you can pull out large glass incased
drawers and look at ancient bits of
textiles. [ was going through the an-
cient Egyptian linens, which were
dated about the time of Alexander,
and there it was, a loop weave linen
piece not unlike a thin terrycloth. I
then had some weavers in Morocco
weave something very similar. And
I had another detail of life tucked
away in the memory box.

I really don't know what I would
have done with my life if I hadn't
come across this career. When 1 tell
others that in 35 years I can only
remember about three mornings I
didn't want to go to work they are
impressed. For most people it is
three days a week. I've had a great ca-
reer, seen more and done more In my
life than I ever dreamed I would. 1t is
not easy but if you really love it, the
rewards are immeasurable. =
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